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OB OO G000 o 0 QPress is the World's first B2 format digital printer. Its Chinese creator, Jada-
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Professor Phil Gray and Morag Hutcheon are the founders
of Quadro Design Assciates, an international strategic industrial
design agency. With Phil taking the strategic lead and Morag the
Design Director they provide a unique team that helps companies

gﬁm% develop their business through the effective use of design.
BHa With Jadason’s advanced print technology Quadro was able to

bring the human factor to the QPress by introducing the principles
of user centric design. QPress stands proudly along side other
global print brands and demonstrates how design and design
O T ERY thinking can lift a product from being a modest local product into
an international brand with an optimisitc future.
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& For more, kindly visit www.jadason.com/gpress or contact gpress.sales@jadason.com
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