
Brand Defining ‘Hero’ Products

M600
Secure push email, internet,
multi-tasking

Messaging

ActiveSync
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Broad Consumer Choice

Sony AV brand launched in the mobile space

W900W950 W550  – W600 W300 W700 W800 

5.5 million Walkman® branded phones sold up end of Q1

W810 
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Broad Consumer Choice

K310
Z530

‘Snapshot Communications’

K790
K800

K510
Z520
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Completing the Product Portfolio

J230

J220

Z300

J100

Volume entry products 
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W300i joint tour sponsorshipW810i ‘web’n’walk’ TV campaignAlbum launch campaign with W800i

Embedded unreleased songJoint press conference Exclusive phone “skins”

29 concerts in 20063 concerts in 2005 Exclusive content pack

Broadening the Consumer Proposition
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Broadening the Consumer Proposition

Brand partnership to establish mobile 
music leadership

European music & operator partnerships 
and integrated marketing campaigns

Exclusive agreements on Walkman 
handset range
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Broadening the Consumer Proposition

Da Vinci Code
Audio Book on 
Memory stick
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Broadening the Consumer Proposition
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Product placement
Sales promotion
On-line competition with GPS Trail
New products announced 18th May



Our Brand Ambition

…your world comes to life

your contacts…

your music…

your memories…

your questions…

your answers…

your content…

your style…

turn on your Sony Ericsson…
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Sony Ericsson WTA Tour
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Asia Pacific

CEEMEA

China & Hong Kong

Japan

Latin America

North America

Western Europe
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P910 Life Time Volume

Asia Pacific 16%

CEEMEA 29%

China & Hong Kong 10%

Latin America 4%

North America 6%

Western Europe 35%

Japan 0%
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Integrating the Home & Mobile Experience

Mobile broadband just around the corner

…will extend the consumer experience

…to our mobile devices

a natural fit for 
Sony Ericsson
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In Conclusion…

+

any content… any device… any time…

on the phone in the home
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Miles Flint, President

Q&A
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