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OUR Qur story begins in 1913.

STORY Founded by Philips, we have evolved from a small
team of factory workers into an elite football
club.

A story about making the impossible possible.
A story about hard work, about pride.
About loyalty.

To our supporters.

To the city.

To all those who support and have supported us.

A story about being the smartest and using C—
1t to get better. g, i

A story about creating tomorrow’s stars.

Together. S

Because EENDRACHT MAAKT MACHT - Sl
UNITED WE STAND = e
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BRAND VALUES

ENERGY

For over 110 years, PSV has been all
about energy. The energy of scoring
that winning goal in the last minute,
of a new season, a new match or a
promising debut. The energy you feel
after a top-level transfer or deal. Or
the energy of your first visit to the
Philips Stadium. Energy is inextrica-

bly tied to our city and our club, and
that’s what we convey.
We do it every day.




BRAND VALUES

UNITY

A group is stronger than any individ-
val could ever be. This 1s especial-
ly true when we take on challenges.
That’s why we at PSV stick together.
When the going gets tough, we stand
together and strive to do better.
When we win, we celebrate togeth-
er. We know anyone’s contribution

could make a difference. Unity makes
strength.

EENDRACHT
MAAKT
MACHT




BRAND VALUES

NO-NONSENSE

Red and whites have a no-nonsense
attitude. We'll leave 1t to others to
put a feather in our cap. We know we
have to work hard to win. In a world
where the outcome of a match is de-
cided on the 1nside or outside of a
goal post, we understand the art of
relativity. This is the foundation of
new success and gives us peace of
mind when the going gets tough.
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BRAND VALUES

UNCONVENTIONAL

Doing things just a little differently
than others would; that’s what we’re
good at. Since as early as 19173, we've
done our best to outsmart our oppo-
nents through constant innovation,
recruiting impressive football play-
ers and exploring new paths. Where
others go left, we go right. If new op-
portunities appear on the horizon, we
are not afraid to change our course.
We don’t do this for the mere sake of
being different. We choose our own
path because we know 1t 1s the way
forward.




BRAND VALUES

INTERNATIONAL

The world of today and tomorrow 1s
nothing without Brainport. In our
metropolitan area, PSV i1s a unique
platform that brings together people,
knowledge and businesses. We cele-
brate our sport together, invent new
technologies and facilitate devel-
opment. It’s 1n our DNA. Our founder

gave the world light, sound and image.

We give it top-level talent from all
over the globe.
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The letters

PSV has its own font based on the letters from the badge.
This font can be used for brand-related communica-
tions. For more information, please turn to page 29.

P S v EENDRACHT
MAAKT MACHT

Motto The letters Motto
Eendracht maakt macht (united we stand) is PSV’s motto.

This motto is reflected in how we work, but it also fea-
tures literally in our communications. For more infor-
mation, please turn to page 19.

The colours

PSV is well known for its kit with red and white stripes
and black shorts. These colours also play a leading role
in our brand design. For more information, please turn
to page 41.

BRAINPORT
EINDHOVEN

The stripes

The stripes are only important for the designer, as
they lay the foundation for the grid we use for all our
communications. For more information, please turn to
page 22.

The colours The stripes Eindhoven
Eindhoven

PSV and the city of Eindhoven have been inseparable for
more than a century, which is why Eindhoven plays an
important role in our house style. For more information,
please turn to page 45.

11



BADGE

We are proud of our badge. And we’re no less proud of our
two stars, which each represent ten championships. The
badge was updated in 2020, when the stars were made a

permanent fixture of the badge. The text PSV and EST 1913
were also updated.

The letter S is the best way to tell the new version
apart from older versions. In the latest version of the
badge, there is no serif on the S.

12

Please note the white border around the badge. This border must not be removed.



BADGE

USAGE

Naturally, the badge may not be changed in any way.
Unfortunately, we still see cases in which the badge
is not used properly. The two most common mistakes
are using an old badge or forgetting to include the
white border around the badge.

13

Using the old badge is not allowed. You can
tell the new badge apart by looking at the S.

The badge should always
have a white border.



BADGE

UNICOLOUR

Sometimes, we use the badge in a single colour, e.q.
on screen-printed shirts, trousers and bags. Try to
use the badge in full colour wherever possible.

The letters PSV should always be the darkest
colour.

14

The letters PSV should always be the
darkest colour. Here, like the badge itself.

The letters PSV should always be the
darkest colour. Here, like the background.



BADGE

UNICOLOUR BADGE

Naturally, the badge may not be changed in any way.

On top of that, you can only use red, white or black
for the badge.

15

Only use red, white or black
for the badge.

The letters PSV should always
be the darkest color.




BADGE

CROPPING

The PSV badge should always be used in its entirety.

If cropping is unavoidable, the letters ‘PSV’ in the
flag and ‘EST 1913’ should always be fully visible.
When the badge is positioned at an angle, rather
than horizontally, it should always point from bot-
tom left

to top right.

There are always exceptions to the rule, e.g. the

player bus or stadium entrances. When cropping
the badge, always contact Brand & Design.

16

When cropping the badge,
the letters PSV and EST 1913
should always be visible.

Preferably, EST 1913 and the stars should
always be visible. If this is not possible,
please contact Brand & Design.



EST
1915

ORTHOGRAPHY

Since 2013, the PSV badge has featured a reference
to the year the club was founded: EST 1915.

SINCE 1913, Est. 1913, EST. 1913 or Established
1913 are not correct. Only EST 1913 is correct.

EST 1913 is the only correct spelling. We do not use alternatives such as SINCE 1913




BADGE

BOUNDING BOX

To maximise the visibility and impact of PSV’s
badge, it should always be surrounded by whitespace.
This distance must be equal to or larger than the
length of the ‘X'.

x equals the P in the badge




MOTTO
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A default lockup has been made for the combination
of Eendracht maakt macht and the PSV badge. This
does not mean that this is the only way. We strive

to convey this message wherever we can, whether
that’s in the lock-up or in the background.

EENDRACHT
MAAKT MACHT




INSPIRATION
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GRID

Every year, we make hundreds of different commu-
nications and assets in hundreds of

different formats. To maximise consistency,
we have developed a grid.

22




BASIC

Fundamentally, our shirt consists of four white and
three red stripes. These stripes also form the basis
of our grid. You can create a horizontal or vertical
seven-column grid for each and every format.

This grid is the fundamental framework for all
communications.

In some seasons, our shirt may not feature the

same number of stripes. The 7-column grid will
always be the default option.

23




A CLOSER LOOK

The grid can be expanded by dividing it into three
sub-grids. You can use these sub-grids for text.

Note: the P should always be fitted to
the 7-column grid.

20




USAGE

Align the slab serif of the letter P with the grid.

This will split your frame into two parts. You can
use these halves for content and photography or

a combination of both.

25




USAGE

The various areas of the grid can be used as
you like. They can be filled with typography,
photography, or fills.

26

PSV
FANSTORE

ENDRA
AAKT MACHT




USAGE
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EXAMPLES
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TYPOGRAPHY
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TYPOGRAPHY

OVERVIEW

We use four fonts for PSV

1 PSV Branding Bold Italic PSV BRANDING BOLD ITALIC

2 PSV Condensed

3 PSVSans PSV Branding Bold Italic for PSV branding.
4 Realtime Stencil Black

PSV Branding Bold Italic is used for all brand-relat-

ed PSV texts, such as for sub-brands including PSV

Business, PSV FANstore and PSV Campus. PSV Brand- PSV CONDEN SED
ing is also used for matches and player names. Al-

ways check whether you can use this font with PSV Condensed in a black bar for headings
PSV Brand & Design

For headings, we use PSV Condensed. Large headings

feature in a black bar.

PSV Sans REALTIME STENCIL BLACK

In general, PSV Sans is used for running copy. _
] 3 £OPY PSV Sans is used for body REAL-TIME STENCIL

copy 1n general communi- BLACK FOR WAYFINDING.

cations.

For wayfinding, we use Realtime Stencil Black. This
letter features in turnstile numbers in the stadium
and on the PSV Campus.

Aa Bb Cc Dd Ee Ff Gg Hh I1 ABCDETFGHTIJK
JJKk LIMm NnOoPpQ@gRr L MNOPORSTUYV
Ss Tt Uu Vv Ww Xx Yy Zz W XY Z




TYPOGRAPHY

PSV FONT

The PSV font is based on the PSV letters on our badge.
The font cannot be used for all applications and you
must always consult with PSV Brand & Design before
using it.

This font may only be used for communications relat-
ed to the PSV brand. These communications are seen
by thousands of people, so it is important that the
font is used properly and consistently.

ABCDEF
GHIJKL
MNOPQ
RSTU
VWXYZ




TYPOGRAPHY

PSV FONT - LINE SPACING

Line spacing is based on the line spacing rules used
by various sub-brands, such as PSV Eindhoven City
Store and PSV Business.

For the best results use the following settings:

1 Multiply the font size by 0.85 to obtain the ap-
propriate line spacing

Font size: 150pt
150*0.85 =127.5 pt
Line spacing: 127.5pt



TYPOGRAPHY

PSV FONT - WHEN?

There are strict rules for using the PSV font, as this
font may only be used in certain specific cases.

There are various frameworks to consider when using
the PSV font:

PSV brand expressions

The PSV font is used for any element associated with
the PSV brand. This includes the motto ‘Eendracht
maakt macht’ and sub-brands such as the PSV Fan-
store or PSV Business. We also consider the city

of Eindhoven to be associated with the PSV brand.

When Eindhoven is mentioned after the letters PSV,
use the PSV font.

Match-related

When PSV is playing a match, we use the PSV font to

claim the match. We use this font for matches, such
as PSV - Ajax, as well as the score and player names.

PSV ambassadors

This is a bit of a gray area. Employees’ names on
business cards, for instance, are written in the PSV
font. PSV Media is not sub-brand, but the lettering
on coats is in the PSV font. This font is also used for
ex-players. The PSV font is used for anyone who and
everything that can be considered a PSV ambassa-
dor. Brand & Design manages this grey area.

PSV brand expressions

Match-related

PSV ambassadors



TYPOGRAPHY

PSV FONT - WHEN NOT?

We can imagine that it can be difficult to determine
when NOT to use the PSV font. To clarify, this font
should not be used in campaign headers, headings
and sub-headings in magazines, quotes, location
names and job titles.

The most common mistakes with the PSV font are
using it in headings or in running copy. HEADINGS ARE HEADINGS

NEVER IN IN PSV CONDENSED
PS5V BRANDING WITH BLACK BAR

BOLD ITALIC

We never use PSV BRANDING
BOLD ITALIC in running
body copy.

- EENDRACHT e <. EENDRACHT
- MAAKT MACHT F2V - MAAKT MACHT

PSV Branding may not be used This font may not be used
for any heading in running body copy




TYPOGRAPHY

HEADINGS

Our headings are in PSV Condensed. Where possible,
they should feature in a black bar. Only use upper-
case letters in black bars.




TYPOGRAPHY

HEADINGS - BARS

Black bars are a recognisable PSV element and

make our headings stand out. Use this black bar BLACK BARS

consistently.

For the best results use the following settings: CAN EASILY

BE CONFIGURED
For the correct stroke thickness, multiply body

IN THE INDESIGN

For offset, multiply font size with 0.35

Enter a “-” in front of the offset value UN DERSCORE M ENU
Make sure the colour is set to black

Add a space at the start and end of every line

When using a different programme, try to recre-
ate the black bars as closely as possible.

Font size: 75pt
Underline thickness: 82.8pt
Offset: -25.2pt




TYPOGRAPHY

HEADING - LINE SPACING

For the best results use the following settings:

1 Multiply the font size by 0.85 to calculate

the line spacing

If there are diaeresis or umlauts in the headline,
the spacing may be slightly larger.

1 Multiply the font size by 0.95 to calculate

the line spacing

LINE SPACING IS
EXACTLY THE SAME AS P
PSV BRANDING BOLD ITALIC

tttttttttttt
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TYPOGRAPHY

HEADING - SPACING

For the correct spacing use the following settings:

! Spcingshostd e et o e HEADINGS SHOULD
o BE SET TO METRIC AND
TRACKING TO 10

Spacing: metric
Tracking: 10




PATTERNS

USAGE 1/2

The PSV font can be used to fill an area with text. For
a consistent look, please follow these
standard rules.

1 Make sure that the line spacing settings for
the PSV font are set correctly. See page 37.

2 Spaces should be half the size of the body
height to prevent gaps in the text.

49

“\ EENDRACHT
) MAAKT MACHT

Spaces should be half the size of the body height




PATTERNS

USAGE 2/2

We prefer using horizontal backgrounds, making
sure that the angle of the letters is the same as the
angle of the slab. For a more dynamic look, change
the angle to 16 degrees. The slab serif will then be
at a 90-degree angle.

40

Text rotated 16 degrees

“\ EENDRACHT
) MAAKT MACHT




COLOURS

Our official club song contains the lyrics ‘Voor
Rood-Wit gezongen’ (sung for Red-White) for a rea-
son: these colours, red and white, are inextricably
linked to PSV. Every year, our home shirt features
red and white stripes. And we always wear black
shorts. Our outfit is known all over the world, made
famous by players such as Ronaldo, Romario,
Ji-Sung Park and Lozano.

That is why red, white and black play a prominent
role in our house style.

11




COLOURS

PRIMARY COLORS

Red, white and black are the main colours of our
house style. Always try to use these three colours.

These colours should always have 100% opacity.
Tints are permitted. For more information, 0,100, 100,0
see the next page. 186

237,28, 36
#ED1C24

5020

PSV white

CMYK  0,0,0,0

RGB 255,255, 255
HEX  #FFFFFT

42

PSV black

CMYK

RGB
HEX

0,0,0,100

0,0,0
#000000




TINTS

In addition to red, white and black, our badge also
features the colour gold. Gold, however, does not
play a key role in our house style. Rather, this colour
1s only used at special events.

The colour red should never be screened. Red can
only be enriched. We do this by adding 20 or 40 per-
cent black. Try to estimate what contrast level works
best for each communication.

Black can be screened in 20% increments. For a very
low-contrast look, you can also use 10% black.

When in doubt, communicate this clearly with the
studio and have a sample made if necessary.

43

PSV red

CMYK
HEX
RAL

PSV black
0,100, 100, 0

#ED1C24 0,0, 0,100
3020 #000000

0,100, 100, 20 0,0,0,80
#C00D0D #333333

0,100, 100, 40 0,0,0,60

#3C1006 #bbbbb66
3002

CMYK 0,0,0,10
HEX #EEEEEE




COLOURS

EXAMPLES
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EINDHOVEN

Our city. This is where we were founded and where
we matured. A city buzzing with energy. You can feel
the city’s energy in the stadium. And you can feel
PSV’s energy in the city. Eindhoven and PSV rein-
force each other. This is automatie, but it can al-
ways be amplified. That is why Eindhoven has a place
in our house style and in our very identity.

45




EINDHOVEN

The city’s logo consists of three so-called vibes. No
real restrictions apply to these vibes. You can slide
them apart or closer together, you can position
them next to each other, and so on. The proportions
should stay the same, of course.

Here are some examples for inspiration.

The Eindhoven vibes

16




EINDHOVEN

EXAMPLES

47



PHOTOGRAPHY

Eendracht maakt macht - united we stand. We win
together and we lose together. Wherever possible,
we want our photography to share that message.
Avoid putting a single player in the spotlight. Where
possible, pick photos that feature multiple players.

Zoomed shots are fine. We love energy and emotion,

and the upper body is a better source of emotion
than the legs.

18




PHOTOGRAPHY

OUR STYLE

Two of our brand values are suitable to define our
photography style; energy and unconventional.
Energy is in football, the city and our audience.
Unconventional in everything around it.

Energy
Eindhoven is buzzing with energy. Our stadium ex-

plodes after a goal. You feel that energy everywhere.

Unconventional
For shoots or editorial photography we have more

influence on styling and lighting. Unconventional
then comes to life the most.

Uncoventional
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PHOTOGRAPHY

ENERGY

The best example of energy is cheering after a goal.
Every fan recognizes this. But energy is also re-
leased with a shot on goal. When coaching a team-
mate. Or when you're colliding with the opponent.
The will to win or the energy of winning. That’s what
we want to see.
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Energy when we score
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PHOTOGRAPHY
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FOTOGRAFIE

UNCONVENTIONAL

Here we do it a little differently. A photo where
no head is visible, but legs? No problem. We

even encourage it. The more quirky, the better. A
spontaneous moment or a stylized photo. You can
apply our brand value everywhere. Sometimes it’s
in the model, sometimes in the photographer.
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PHOTOGRAPHY
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PHOTOGRAPHY
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PHOTOGRAPHY

PITFALLS

The most common mistake used with match photo-
graphy is using inactive shots, such as a player sit-
ting down, a player without the ball, or a post-match
shot.

Another mistake is using photos of people cheering
with their backs turned to the camera. There is no
visible movement or emotion in these photos.

X Inactive shots can only be used to accompany X Post-match images are considered inactive.
news items about injuries.

X Aphoto of people with their backs
turned does not resonate the message
‘Eendracht maakt macht - United we stand’




PICTOGRAMS

Pictograms are a great way to convey a message
with just one picture and is particularly suitable
for wayfinding or on digital channels. That's why
we've developed a set of pictograms.

o)
o

I

—
-—"_.

These pictograms are based on the PSV branding
font and some feature the same slab serif.

If you can’t find your specific pictogram, get in
touch with us and we’ll have a look.




SUB-BRANDS

PSV has several sub-brands, such as the PSV FAN-
store, PSV Foundation, and the PSV Campus. Since
2020, these sub-brands have had a new logo, based
on the PSV font. Each logo is based on the same fun-
damentals and should be used with care.

57




SUB-BRANDS

LOGOS

On the right, you will find the latest versions of the

sub-brands as of 1 July 2020.

58

. PSV
ESPORTS

. PSV

. PSV
CAMPUS

. PSV

. PSV
TOURS

. PSV

BUSINESS SOCCER MUSEUM
SCHOOL
. PSV . PSV . PSV
FANSTORE FOUNDATION EXPERIENCE
. PSV
FANCLUB

, FC
PSV




SUB-BRANDS

USAGE

Sub-brands always begin with PSV. If possible, PSV
should be shown in black to emphasise its relation-
ship to the PSV badge.

On a red background, PSV and the sub-brand should
always be shown in white.

59

CAMPUS

PSV red

Make sure that the contrast between the background and sub-brand is strong enough.

50% black




SUB-BRANDS

USAGE IN COMMUNICATIONS 1/2

On communications or assets for sub-brands, the

sub-brand should be used as the driver. The PSV

badge will be used as the sender. PSV
FANSTORE

The PSV badge and sub-brand are only used togeth-

er 1f there is no other option. Take websites for

which PSV and the sub-brand are both drivers, for

instance.

“hpey—=: EENDRACHT
F2=7_ MAAKT MACHT
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SUB-BRANDS

USAGE IN COMMUNICATIONS 2/2

On clothing, the PSV badge and sub-brand can be
used separately. PSV is always on the chest, for in-
stance, whereas the sub-brand is on the back.

b1

PSV
FANCLUB




BOUDNING BOX

Just like the PSV badge, sub-brands also have a
bounding box. X equals the distance between the top
of the stars to the top of the golden border. The top
and bottom of the bounding box are 1 * X from the
top and bottom of the badge. For the left and right
of the box, use 1.5 * X.

x equals the height of the P in the logo



CO-BRANDING




LOGO WITH
PARTNER

When our badge is positioned next to the logo of
one of our partners or sponsors, the two should be
separated by a black or white line. The thickness of
the line should be equal to half the thickness of the
white border around the PSV badge.

The height of the line should be equal to the oval, in-
cluding the white border. The stars should stick out
above the line.

The PSV logo should always be to the right of the
line.

x equals the thickness of the white border.
The line between the logos is 0.5x

0.5x




LOGO WITH
PARTNER

BOUNDING BOX

When the PSV badge is combined with logos of other
partners/sponsors, we use a different bounding box.
For the top and bottom, use 1 * X, and use 1.5 * X for
the sides.

1.5x 1.5x 1.5x

x equals the height of the P in the logo




LOGO WITH
PARTNER

LOCK-UP

Lock-ups with partner logos often feature in videos
or sponsor communications. To guarantee consisten-
cy and equality, we use a fixed framewaork.

For the best results, use the following method:
1 Position the slab serif on the grid. For more
info, go to page 22.

2 Slide the slab serif down in a straight line.
3 Position the lockup in the frame

66

1 Position theslab serif on the grid

2

Slide the slab serif down in a straight line

3

Position the slab serif in the frame
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